Life Sciences

Here and There
The current economic situation is forcing many companies to reevaluate their
current cost structure and functional set-up. One area that is being examined is
location. For the life sciences, Switzerland is particularly attractive.
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look at their current location. One company that did just that is Informa, a leading
international provider of specialist information and services for academic and commercial business communities. Informa
recently announced plans to relocate its
headquarters from the UK to Switzerland,
a move in response to UK plans to introduce “double taxation” of profits earned
overseas.

Home on the range
Switzerland is not only the home of several
MNCs of Swiss origin like Nestlé, ABB,
Adecco and Swiss Re. It has also attracted
the headquarters, manufacturing and R&D
of numerous foreign MNCs, mostly from the

46

businessguide

Life Sciences

Fertile fields for life sciences
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Black-field strategy: Zimmer
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Green-field strategy: Medtronic
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manufacturing site in Neuchâtel (since

today is also home to Medtronic’s most
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Relocation details

■

the collaboration between the different
functions. Current cost reduction measures

To recapitulate: One way for a company to

like travel restrictions will further boost the
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